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Marka lletisimi

Akademik Birim: Reklamcilik

Ogrenim Turi: Orgiin egitim

On Kosullar Yok

Ogrenim Dili: ingilizce

Dersin Dlzeyi: Lisans

Dersin Koordinatora:

Perrin OGUN EMRE

Dersin Amaci:

Bu dersi alan 6grencilerin:
marka ve marka stratejilerini anlamasi,

marka iletisimi icin yeni medya tekniklerini incelemesi,
sosyal medyada markalasmanin modellerini ve stratejilerini 6grenmesi

beklenmektedir.

Dersin icerigi:

Bu ders sosyal medya ile entegre edilmis iyi bir marka iletisimi gelistirmeyi amaclamaktadir.
Markalarin gorunimauani arttirmaya yonelik icerik ve tekniklere odaklanmaktadir.

Dersin Ogrenme Ciktilari (OC):

e 1- Marka ve marka stratejilerinin belli basl 6zelliklerini kavrayabilmek
e 2- Marka bagliligi ve farkindaligi icin yeni medya araglarinin kullanim olanaklarini

anlayabilmek

e 3- Marka stratejileri icin sosyal medyay etkili kullanabilmek
e 4- Sosyal medyada markalasma icin yeni ve gugclu teknikleri taniyabilecekmek

Dersin Ogrenme Yéntem ve
Teknikleri

Ders ici tartismalar ve 6rnek olay analizleri

HAFTALIK PROGRAM

Hafta Konular On Hazirhik

1 Markalar ve Marka YOnetimi Richard Rosenbaum-Elliott,Larry
Percy,Simon Pervan. Strategic Brand
Management. Oxford University
Press.second edition, 2011. Section 1
Kevin Lane Keller. Strategic Brand
Management Building, Measuring, and
Managing Brand Equity. Pearson, 2013 ch
1

2 Marka Ederi ve Marka insasi Richard Rosenbaum-Elliott,Larry
Percy,Simon Pervan. Strategic Brand
Management. Oxford University
Press.second edition, 2011.section 2
Kevin Lane Keller. Strategic Brand
Management Building, Measuring, and
Managing Brand Equity. Pearson, 2013 ch
2-3

3 Marka Yénetimi Richard Rosenbaum-Elliott,Larry
Percy,Simon Pervan. Strategic Brand
Management. Oxford University
Press.second edition, 2011.section 3
Kevin Lane Keller. Strategic Brand
Management Building, Measuring, and
Managing Brand Equity. Pearson, 2013 ch
4-5

4 Sosyal Medya Platformlarinin Marka Humbatov, Shahriyar: Brand Management

Uzerindeki Etkisi ve Hizmetlerinin
Ozellikleri

with Social Media: In Service Industry.
Hamburg, Anchor Academic Publishing




2015.pp. 26-47, 62-78

5 Sosyal Medyada Markalasmanin Onemi Robert Davis, Social Media Branding for
Small Business:The 5-Sources
Model.Business Expert Press. 2015 ch.2-3
6 Sosyal Medyada Markalasma: The Robert Davis, Social Media Branding for
5-Sources Model: 1,2,3 Small Business:The 5-Sources
Model.Business Expert Press. 2015
ch.3-4-5
7 Sosyal Medyada Markalasma: The Robert Davis, Social Media Branding for
5-Sources Model: 4,5 Small Business:The 5-Sources
Model.Business Expert Press. 2015 ch.6-7
8 Sosyal Medya Markalasmasini Uygulamak | Robert Davis, Social Media Branding for
Small Business:The 5-Sources
Model.Business Expert Press. 2015 ch.8
9 Degerlendirme ve Tekrar Dersi
10 Sosyal Medya Platformlarinin Kullanimi ve | Humbatov, Shahriyar: Brand Management
Marka Farkindaliginin Yaratiimasi with Social Media: In Service Industry.
Hamburg, Anchor Academic Publishing
2015.pp. 83-87
11 Pratikte Marka insasi: Ornek Durumlar Ders Okumalari
12 Sosyal Medya Caginda Markalasma https://hbr.org/2016/03/branding-in-the-
age-of-social-media Georgios Tsimonis
Sergios Dimitriadis , (2014)," Brand
strategies in social media ", Marketing
Intelligence & Planning, Vol. 32 Iss 3 pp.
328 - 344
13 Sosyal Medyada Markalasma Stratejileri http://keyhole.co/blog/15-social-media-
ve Hedef Kitle branding-strategies/
14 Dersin Genel Degerlendirmesi

Kadir Has Universitesi'nde bir donem 14 haftadir, 15. ve 16. hafta sinav haftalaridir.
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Michel Laroche, Mohammad Reza Habibi, Marie-Odile Richard, To be or not to be in social media: How brand loyalty is affected by
social media?, 2012 Haakon Jensen, Social Media in B2B Branding , 2010

Robert Davis, Social Media Branding for Small Business:The 5-Sources Model.Business Expert Press. 2015
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DIGER KAYNAKLAR

internet Kaynaklari, 6devler




DEGERLENDIRME SISTEMI

Yariyil ici Calismalan Sayi Katki Payi (%)
Odev 5 20

Ara Sinavlar/SozIu Sinavlar/Kisa Sinavlar 1 30

Final Sinavi 1 50

Total: 7 100

iS YOKU HESAPLAMASI

Etkinlikler Sayisi Siresi (saat) Toplam is Yiiki (saat)
Ders Saati 14 3 42

Odev 5 5 25

Ara Sinavlar/Sozlu 1 35 35

Sinavlar/Kisa Sinavlar

Final Sinavi 1 48 48

Toplam is Yiki (saat): 150

1 AKTS = 25 saatlik is yuku

PROGRAM YETERLILIKLERIi (PY) ve OGRENME CIKTILARI (OC) iLiSKisi

# PY1 PY2 PY3 PY4 PY5 PY6 PY7 PY8 PY9 PY10
OC1 3

0C2 2

0C3 2 3

0C4 3

Katki Duzeyi: 1 Dustk, 2 Orta, 3 Yuksek
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